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Friendly technology
from a company
that is a part of your
everyday life

Founded in 1997, Vestel White
Goods’ successful performance
nourished solid, steady growth that
has today made it one of

 Turkey’s top three

 Europe’s top ten
manufacturers of refrigerators,
washing machines, air conditioners,
cooking appliances, dishwashers
and water heaters.
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Corporate Profile

Important competitive
advantages such as flexible
production capabilities and
product differentiation
competencies, high capacity
and economies of scale,
logistical advantages arising
from its proximity to European
customers, and low labor
costs all strengthen Vestel
White Goods’ position as a
world-class manufacturer.

Europe’s largest white goods
production capacity under a single
roof with the most recent technology
Vestel White Goods has Europe’s
largest white goods production capacity
under a single roof with the most recent
technology.

The Company continues its production
facilities with an annual production
capacity of 7,750,000 units in more
than 311,000 m2 of enclosed space in
Manisa in western Turkey.

Important competitive advantages such
as flexible production capabilities and
product differentiation competencies,
high capacity and economies of scale,
logistical advantages arising from its
proximity to European customers, and
low labor costs all strengthen Vestel
White Goods' position as a world-class
manufacturer.

Vestel White Goods provides OEM-ODM
services to European A-brand producers,
retail market chains, and distributors. In
keeping with the Company’s strategy as
an OEM/ODM service provider, Vestel
White Goods does not compete directly
with its customers’ own brands.

In 2009, Vestel White Goods’ revenues
amounted to USD 839 million while
exports accounted for 72% of the total
sales.

In 2009, Vestel White Goods took 34%
share from Turkey's home appliance
exports. The Company’s diversified
product line and expanding customer
base are the most important elements of
its sustainable exports performance.

Vestel White Goods makes 57% of its
total sales to European countries.

Strongly positioned in its domestic
market
Vestel White Goods is strongly
positioned both in its domestic market
and in some nearby regions with an
extensive product line and a recognized
and trusted brand name. According to
end-2009 figures, Vestel White Goods:
* Commanded a 12% market share in
Turkey with its Vestel brand

The Company also makes sales through:

e Distributors under the “Regal” name

e Retail chains under the "SEG” name
and

* Private-label agreements.

The Company is currently supplying

Vestel and Regal-branded products to

the Turkic Republics, Middle Eastern,

and North African markets as well.

Vestel White Goods is
strongly positioned both
in its home market and
in Turkey’s near abroad

with an extensive product
line and a recognized and
trusted name.
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Superior marketing and distribution
competencies

Vestel White Goods’ marketing, sales,
and after-sales service activities are
carried out by Vestel Durable Consumer
Goods Marketing and by Vestel Foreign
Trade, both wholly-owned subsidiaries of
Vestel Electronics.

In Turkey, Vestel White Goods serves

customers through:

e 1,050 Vestel stores

e 1,400 dealerships (650 with “Regal”
signage)

e 350 service points (brown goods +
white goods + air conditioners +
IT products)

Vestel White Goods’ international sales
and marketing activities are carried out
by subsidiaries located in 10 European
countries.

Environment and consumer-friendly
technology

Vestel White Goods’ ability to develop its
own technology and designs based on
its in-house R&D strengths enables it to
appeal to a broad range of consumers.
Vestel White Goods also distinguishes
itself with a growing line of environment-
friendly products and model variations.

Vestel White Goods , whose product
line’s 90% consists of environment-
friendly products, has blazed a trail in
terms of water, energy and time savings
by developing the Ecowash and Twinjet
technologies.

A company that is a model of ethical
accountability

Vestel White Goods was awarded by
AccountAbility and the Corporate Social
Responsibility Institute in their jointly
conducted “Accountability Rating 2008:;
Turkey” program, the second study of its
kind conducted by them in Turkey.

In this survey, publicly disclosed
information about Turkey's 50 biggest
companies (as measured by total
turnover) was rated in four “domains”

Strategic Intent, Governance &
Management, Engagement, and
Operational Performance. Vestel White
Goods was ranked among the top
fifteen companies in the survey based
on the high marks that it received for its
competencies in the areas of strategy,
management, and corporate governance
as well as for its efforts to conform to
international standards.

Vestel White Goods on the ISE
Vestel White Goods undertook its
initial public offering in 2006. 31.5% of
the Company’s shares are now being
traded on the Istanbul Stock Exchange
(ISE) under the symbol VESBE. The
Company’s majority shareholder is
Vestel Electronics, which controls a
72.6% stake, including 4.1% of Vestel
White Goods’ publicly traded shares.

Ranked 37th among the Istanbul
Chamber of Industry’s list of Turkey's
top 500 concerns based on their 2008
results, Vestel White Goods is focused
on further strengthening its performance
under all market and competitive
conditions and on remaining a world-
class model of sustainability.
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Vestel White Goods
provides OEM-ODM

services to European
A-brand producers, market
chains, and distributors.
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As a result of investments
undertaken as part of

the Company’s strategic
investment plan, Vestel White
Goods’ total production
capacity reached 7,750,000
units a year as of end-2009.

Vestel City in Brief

Europe’s largest white goods production capacity under a
single roof deploying the most recent technology.

Vestel City is the Vestel Group of Companies’ production
center. Vestel City brings together factories, support facilities,
R&D units, and logistical infrastructure which are all involved
in the fully integrated, high-tech manufacturing of electronic
goods, IT products, and durable consumer goods.

Development in Vestel White Goods’ capacity and production (2003-2009/thousand units)
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Vestel White Goods' total
capacity increased by 182%
in seven years,
I I M Production B Capacity
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High production capacity will make it possible for Vestel White Goods to exploit growth
opportunities presented by the market in the period ahead in the best way possible and to
sustainably increase its turnover.
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Vestel White Goods increased its share of
the Turkish market from 5% to 12% in ten
years’ time.
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Source: Sectoral and Corporate Reports
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 One of Europe’s top ten white goods

manufacturers

e An OEM-ODM service provider to Europe’s A-brand

appliance manufacturers

* One of the top three white goods manufacturers in

Turkey

Capacity (units/year): 3,200,000 Capacity (units/year).600,000
Energy consumption (GWh/year): 40 Energy consumption (GWh/year): 4
Employees: 2.600 Employees: 100

Production lines: 5 Production lines: 2

Washing Machine Factory

Capacity (units/year): 2,200,000
Energy consumption (GWh/year).27
Employees: 1.000

Production lines: 4

Cooking Appliance Factory
Capacity (units/year): 1,250,000
Energy consumption (GWh/year): 17
Employees: 515

Production lines: 5

Dishwasher Factory

Capacity (units/year): 500,000
Energy consumption (GWh/year): 4,5
Employees: 250

Production lines: 1
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The Zorlu Group in Brief

With 23,000 employees and over TRL 10 billion in total assets,
the Zorlu Group continues to grow while enhancing the
reputation of the “Zorlu” name in the global arena and inspiring
confidence in its brand in line with its philosophy of “We will go
the furthest, wherever we go; we will climb to the top, wherever
we are; we will be the best, whatever what we do...”

Zorlu Group’s Fields of Activities

Home textile

Korteks The biggest fully-integrated producer of polyester yarn in Turkey

Zorluteks
The largest home textile manufacturer in Europe

Consumer durables

Vestel The leading OEM/ODM provider of TVs, white goods, and digital products for the
European market

Among the top three players of the European LCD market with a market share of
156% in the last quarter of 2009

Production bases in Turkey and Russia

Among the first three players in the domestic market with the Vestel brand

Energy

Zorlu One of the primary players in the domestic market with an installed capacity of
Energy Group 660 MW at end- 2009

Accounted for nearly 6.4% of the total electricity generated by the private sector in
Turkey (excluding BOO, BOT & TOR)

Ongoing investments in Russia, projects at the project finance stage in Pakistan
and Israel

Also active in natural gas production, trading, and distribution

Real Estate

Zorlu Real Became operational in 2006
Estate

Develops & invests in high quality residential, office, shopping center and hotel
projects at prime locations in Turkey & abroad.

Ongoing project: Zorlu Center (a mixed-use real estate development project in the
Zincirlikuyu district of Istanbul
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Structure of the Vestel Group of Companies

The biggest (60%) share

of the Vestel Group of
Companies’ consolidated
revenues comes from
television set manufacturing.
White goods, which have
been contributing an
increasingly greater share of
the Group’s revenues, how
account for 35% of the total
revenues.

Vestel Electronics is the flagship of the
Vestel Group of Companies

The majority shareholder in most Group
companies and the creator of innovative
consumer electronic products, Vestel
Electronics is the flagship of the Vestel
Group of Companies. One of Turkey's and
Europe's biggest electronics manufacturers,
Vestel Electronics was one of the top three
players in the European LCD TV market with
about a 15% market share in the last quarter
of 2009.

In 2009, Vestel Electronics exported 77% of
its production.

Publicly Traded
25.7%

Vestel White Goods is responsible

for manufacturing the Group’s home
appliances.

Vestel White Goods is a home appliance
manufacturer that is strongly positioned

in Europe as well as in Turkey and nearby
countries.

The Vestel Group of Companies has an
effective commercial structure that is
also mindful of the domestic market in
addition to international markets and that
is managed through proactive strategies.

The Vestel Group of Companies’ strong
business presence in both domestic and
international markets enables it to supply
its products to millions of consumers.

Vestel Foreign Trade

With a huge array of products ranging
from televisions to digital boxes and

from refrigerators to cooking appliances,
Vestel Foreign Trade is responsible for the
international marketing and sales of the
goods manufactured by Vestel Group of
Companies.

Ahmet Zorlu
100%

Collar Holding
74.7%

Vestel Electronics

Turkey’s export champion in the electronics
industry for the last twelve years, Vestel
Foreign Trade conducts its international
marketing and sales activities through
international offices and local sales and
distribution networks in France, Germany,
Spain, UK, Netherlands, ltaly, Finland, Russia,
and Romania.

Vestel Durable Consumer Goods
Marketing

Vestel Durable Consumer Goods Marketing
is responsible for domestic marketing

and sales activities of the goods that are
manufactured by production companies
within Vestel Group of Companies.

Vestel in Russia: Vestel CIS

Vestel CIS is a subsidiary of Vestel
Electronics based in Alexandrov near
Moscow. With 85,000 m? of enclosed space,
Vestel CIS manufactures refrigerators and
washing machines for the Russian and CIS
markets. The Company’s refrigerator and
washing machine plants, which commenced
production in 2006, have annual production
capacities of 500,000 units each..

Publicly Traded
27.4%

Vestel CIS Ltd.
100%

Vestel Foreign Trade™
99.7%

Vestel Durable Goods
Marketing
100%

Vestel Digital
99.3%

Vestel White Goods
72.6%

Other Subsidiaries

* Consisting of foreign trade companies
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Financial Highlights*

USD million 2008 2009
Net Sales 974 839
Exports/Sales 66% 72%
Operating Profit 60 109
EBITDA 97 144
Net Profit 24 76
Investments 28 9
R&D Expenditures/Sales 1.3% 1.6%
Total Assets 559 615
Shareholders’ Equity 316 391
Net Debt (Net Cash) (25) (10)
EBITDA Margin 10% 17%
Return on Equity (%) 6.4% 21.5%

*CMB based financials

Gross Profit and Gross Profit Margin
USD Million

Operating Profit and Operating Profit Margin
USD Miillion

Regional Breakdown of Sales

— Europe 57%

Other Countries
15%

Turkey 28%

EBITDA and EBITDA Margin
USD Million

09 17%
08 10%

Bl Gross Profit  — Gross Profit Margin

Net Profit and Net Profit Margin
USD Million

09 Jlek) 13%
08 (&) 6%

. Operating Profit = Operating Profit Margin

Shareholders’ Equity and Return on Equity
USD Million

09917%
08 10%

B EBITDA — EBITDA Margin

R&D Expenditures
USD Million

09 9%
08 2%

Bl \et Profit  — Net Profit Margin

09 22%
08 6%

. Shareholders’ Equity = Return on Equity

09 1.5%
08 1.3%

[l R&D Expenditures —R&D Expenditures/Sales

Vestel White Goods shares

Vestel White Goods Dividend Policy

Pursuant to Article 5 of the CMB’s Communique Serial No [V-27, a
dividend minimum at the rate of 25% of the distributable net income
shall be distributed in cash or in the form of stock in 2007 and in
each succeeding year within the frame of Company’s articles of
association.

Each year, the Board of Directors shall submit a proposal in the
General Assembly Meeting relating to the amount of dividend which
is to be assessed by considering the National and Global Economic
conditions and Company'’s growth plan.

Vestel White Goods Dividend Proposal

The Board of Directors of Vestel Beyaz Esya Sanayi ve Ticaret
Anonim Sirketi convened at the Company’s headquarters on 26 April
2010 presided over by Ahmet Nazif Zorlu. The items on the agenda
were discussed and the following resolution was passed.

It was resolved with consensus by the members of the board in
attendance at the meeting to submit the following proposal to the
general assembly of shareholders: “A gross cash dividend in the
amount of TRL 102,403,737.00 shall be paid out in proportion to
the Company’s paid in capital. This gross dividend, which represents
53.90% of the Company’s paid in capital during the January to
December 2009 period, is the amount remaining after statutory
reserves are being set from the profit for the period as shown in the
financial statements prepared in accordance with “Communique

on Principles Regarding Financial Reporting in Capital Markets”
and with International Financial Reporting Standards (IFRS). It
corresponds to a gross dividend of TRL 0.5390 and to a net
dividend of TRL 0.4582 per share with a nominal value of TRL 1.00.
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Vestel White Goods Share Performance
Vestel White Goods undertook its initial public offering in 2006. 31.5% of the Company’s
shares are now being traded on the istanbul Stock Exchange (ISE) under the symbol VESBE.

At year-end 2009, the Company's shares were being included in the ISE-100, ISE All Shares,
ISE Industrials, and ISE Metal Products indexes.

Summary

2007 2008 2009 2010T

Paid-in Capital (TRL) 190,000,00 190,000,000 190,000,000 190,000,000

Cash Dividend (TRL) 30,736,268 51,500,861 5,798,470 102,403,737

Dividend Ratio (TRL) 16.18% 27.11% 3.05% 53.90%
Gross Dividend per Share with a nominal 0.1618 0.2711 0.0305 0.56390
value TRL 1
Vestel White Goods- ISE 100 Comparative Return in 2009 USD
— Vestel White Goods = ISE-100
R T L i
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Vestel Electronics, Vestel White Goods’ majority shareholder, was assigned a corporate
governance rating of 8.5 out of 10 by ISS Corporate Services. For more detailed information
about this rating, please refer to:

www.vestelinvestorrelations.com

Dividend Return %

07 8.0%

08 7.3%

oo _____________________Ea
10E 11.4%

Share Price Summary USD

Number of shares 190,000,000
Publicly held 59,793,000
High 2.30
Low 0.56
Year-end 2.06
12-month return 165%
12-month average trading volume 2,120,189
Market capitalization 390,784,641

In 2009 the istanbul Stock
Exchange’s ISE-100 index
rose 100% in value on a

USD basis while the yield on
Vestel White Goods shares
increased 165% by the same
measure.
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Awards, Standards, and Patents

Vestel White Goods is focused on profitable and sustainable
growth that is nourished by a production strategy rooted Vestel White Goods' technology,

in the principles of technological effectiveness, innovation, innovativeness, and quality have all been
and quality. Vestel White Goods’ products are designed and recognized by national and international
manufactured to be: awards.

* Focused on customer satisfaction * In the "Design Turkey” competition

jointly organized by the Professional

¢ EnVIronment'fnendly Association of Industrial Designers,

* Innovative. Vestel White Goods received two “Good
Design” awards in 2008. In 2010 the

In 2009 the Company’s goods once again were the preferred Company increased the number of such

choice of millions of consumers located all over the world. awards 1o sk with the addition of four in
the “product design” category that were

Standards awarded for its Aramides and Lissotis

Vestel White Goods conducts its manufacturing activities in full compliance with the following washing machines in the IF Design

standards. Forum and Red Dot Product Design

Award competitions in Germany.

Operational Standard Compliance Certifications

ISO 9001-2008 Quality Management System certification Vestel White Goods ranks second in
ISO 14001-2004 Environmental Management System certification the Turkish Patent Institute’s “Registered
OHSAS 18001-2008 Occupational Health & Safety Assessment Series certification (IQNET) Patents” league table.

International Compliance Certifications

Already holding two previous Turkish

Product Standard Certifications Patent Institute awards in the “Golden
TSE (Turkey), CE (European Union), SASO (Saudi Arabia), GS (Germany), GOST R (Russia), Patent” ;aﬂd ‘Patent Championship

UL (USA), IRAM (Argentina), KUCAS (Kuwait), TER (Kuwalt), SGS (Australia), UL (Canada), League” categories, in 2009 Vestel

S11 (Israel), SONCAP (Nigeria), CERTIGAS (EU), ISCIR/ICPE (Romania), POLAND STD White Goods increased that ﬂu.mblertOJ
(Poland), UKrSEPRO (Ukraine), TUV/VDE (Germany), SEMKO (Sweden), CQC/CCC (China) three by placing second in the institute’s

‘Registered Patents” category.

Patents
During 2009 Vestel White Goods applied for 32 patent/utility model and 23 industrial design
registrations.

Of these, processing was completed and registrations were awarded for 17 patent/utility
model applications and for 7 industrial design applications. The remaining applications are
currently under review.

During 2009 Vestel White
Goods applied for 32 patent/
utility model and 23 industrial
design registrations.
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Vestel White Goods’ Competitive Strengt hs and Strategic Goals

Competitive Strengths

On the production front
* Flexible production capabilities (product differentiation
competencies); high capacity and economies of scale

» Facilities that make use of Europe’s most modern and advanced
technology as a result of investments undertaken over the last
ten years

e Logistical advantages arising from proximity to European markets
* Extensive network of national and international suppliers;
logistical, cost, and quality advantages arising from proximity to

domestic suppliers

» Productivity, effectiveness, and cost advantages provided by
production facilities located under a single roof

* Low unit labor costs compared with those in the rest of Europe.

On the customer front

e Status as a company providing OEM and ODM services for
Europe’s A-brand manufacturers, retail market chains, and

distributors

* One of the leading players in the Turkish white goods
manufacturing industry

* Vestel Group’s strong national and international distribution
network.

On the brand and corporate governance fronts
 Strong market position of the Vestel brand

* Deep-rooted and strong corporate relationships and bargaining
clout

* Youthful, dynamic, and flexible management team.

Strategic goals

e Continue gaining market share by further strengthening the
Company'’s position as an OEM/ODM manufacturer in the
European market

* Further strengthen market position both in Turkey and also
abroad in CIS, Middle Eastern, and North African countries with its
own Vestel brand

* Focus on technology development, ongoing R&D, and
effectiveness

e Continuously improve production processes and products; invest
in technology products; focus on products that save energy,
operate quietly, and are environment-friendly.

With its competitive
advantages and strategic
goals, Vestel White Goods
is advancing confidently
towards becoming a global
brand.
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Chairman’s Message

In the wake of 2009

The collapse of Lehman
Brothers, one of the world’s
biggest investment banks in
September 2008, triggered

a global economic crisis that
spread throughout the world
and remained at the top of
everyone’s agenda in 2009 as
well.

2009 proved to be quite a difficult year

for most national economies. Countries
experienced some of the severest business
downturns and some of the highest rates of
unemployment since the Great Depression.
In the face of such adversities, governments
introduced stimulus and recovery packages
to counter the effects of the contraction,
sought coordinated ways to deal with the
crisis, and instructed their central banks to
free up their monetary policies. Countries
posted huge budget deficits because of
the resources that were being allocated to
recovery measures while central bank interest
rates plummeted to alltime historical lows.

Despite signals of recovery in the global
economy and improvements in indicators
in the second half of 2009, the general
expectation is that 2010 is going to be a
difficult year as well. Liguidity injections by
central banks around the world to offset the
effects of the crisis pose severe inflationary
risks, which are being further exacerbated
by commodity prices, which have begun

to rise once again. Unemployment remains
high, averaging more than 10% worldwide.
Although markets have returned to life,
there is an unevenness in the domestic
markets of developing countries other than
China. Finally there are worrisome structural
problems such as excessive public sector
indebtedness in EU countries (particularly
in Greece and Portugal). In short, it is quite
apparent that rapid, real-sector economic
growth has not yet got under way.

We foresee that 2010 will be a year in which
the business world will be taking cautious
steps but in which we shall also need to act
with both hope and courage.

As we have always said, the
formula of our success is
based on the way that our
management and personnel
thoroughly identify with their
jobs and “do everything on
time and from the ground
up”. By adding financial
strength, vision, a passion for
innovation and commitment
to this precept, Vestel stands
in the forefront of those

who shape the course of
technology in the world today.

Vestel stands on sound foundations.

In response to 2008, a year which we all
recall as being an especially bad one, Vestel
White Goods—along with other members

of the Vestel Group—adopted a series of
measures and strategies whose correctness
and effectiveness began making themselves
felt in performance indicators in the first

half of the new year. The result was that the
Company had a successful and profitable
year in 2009.

As it continues to strengthen its superior
position as an OEM/ODM producer in the
European white goods market, Vestel's talent
for transforming R&D competencies into
products is the key to its ability to succeed
under all conditions.

As a company whose export atlas today
encompasses 127 countries and which
manufactures for hundreds of labels in
different countries around the world, Vestel
acts quickly in response to changes,

adapts to the requirements of the time, and
maintains its dynamic structure. Thanks to a
nimble structure that is based on innovation,
R&D abilities, and flexible production models,
Vestel doesn'’t just respond to different
customer habits and expectations in different
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geographies in an effort to satisfy the
different market requirements arising from
them: it surpasses consumers’ expectations
by giving them something even better.

Vestel's rapid growth in white goods
manufacturing was nourished by the
Company'’s strong capitalization, which
enabled it to complete all of the investments
demanded by that capital-intensive business
line in just ten years’ time. In recent years,
Vestel has been making significant progress
in the direction of putting the driving force
of its integrated competencies in industrial
design and technology to work in developing
environment and consumer-friendly
products. Vestel developed laundering
technologies capable of minimizing

water and energy consumption and also
introduced the first refrigerators equipped
with an MP3 player that could also record
voice messages. In the short period defined
by the arc of Vestel's rapid growth, the
Company joined the ranks of Europe’s top
ten white goods manufacturers.

Today Vestel White Goods operates out of
Vestel City, the world’s second largest and
Europe’s biggest manufacturing complex
with facilities located under a single roof. The
Company has an annual production capacity
of nearly 8 million units in facilities with a total
of 300,000 m2 of enclosed space.

Vestel: Environmentally and socially
responsible, corporate, transparent, and
ethical

What we are witnessing today is a
realignment of the world order in many of its
aspects. This new world order suggests that
companies need to simultaneously develop
themselves along two main axes if they are
1o achieve sustainability. The first of these
involves contributing increasingly more to the
community and the environment and making
stakeholders aware of this as transparently
as possible. The second is concerned

with R&D and innovation. The common
denominator of both is their focus on clean
and green technologies.

We as Vestel regard the environment as
an asset that we hold in trust for future
generations. As a concomitant of our
sense of social responsibility, we conduct
our activities in every area in which we
have a presence within the framework

of an environment management system
whose basis is the conservation of natural
resources. In everything that we do, we
consider it our duty to be mindful of the
health and safety of employees, customers,
and local inhabitants and to protect

the environment and nature for future
generations.

Vestel White Goods thus reflects its
philosophy of making productive use of
energy and natural resources in its product
line and the Company ensures that attention
is also given to this matter in its production
operations. Work is currently in progress

on making further improvements in all of
the products that the Company has already
converted to the A and A+ energy classes.

At the same time, we also behave as a good
corporate citizen everywhere and at all times
while supporting sustainable, long-term
projects that will contribute towards social
development. In light of our philosophy of
investing in the future, we plan and carry out
activities in the areas of education, culture,
and sport for young people through the
Mehmet Zorlu Foundation. We support
education through the scholarships that we
provide and the schools that we build.

The United Nations Global Compact, to
which the Zorlu Group became a signatory
in 2007, serves as an important guide

for all Group companies with respect

to our commitment and adherence to
environmentally responsible practices in the
conduct of all of our activities.

An important benefit of the Global Compact
is that it adds an official and international
dimension to our sense of corporate and
social responsibility. Zorlu Holding published
its first progress report in 2009 in which was
described what had been done to achieve
greater sustainability since the compact was

signed in 2007. As a member of the Zorlu
Group, Vestel White Goods’ own efforts in
achieving sustainability as prescribed by the
Global Compact were also mentioned.

The formula for progress and growth

As we have always said, the formula of

our success is based on the way that our
management and personnel thoroughly
identify with their jobs and “do everything

on time and from the ground up”. By

adding financial strength, vision, a passion
for innovation, and commitment to this
precept, Vestel stands in the forefront of
those who shape the course of technology
in the world today. When we combine this
competitive edge with those elements—such
as quality, price, and service-that ensure the
sustainability of customer satisfaction, we
can proudly say that we have become a truly
global company.

Vestel's biggest competitor is itself. With
every step that we take we raise the bar

of our success another notch higher.
Embarking on our second quarter-century,
we continue to strive with all our energy and
enthusiasm focused on our goal of being a
global brand.

Just as in the past so too in the future,

we shall continue to represent Turkey’s
technological acumen and human skills in
the international arena. In closing, | extend
my sincerest thanks to all our stakeholders
for having contributed towards and been the
mainstays of our success.

Ahmet Zorlu
Chairman of the Board of Directors
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1 Ahmet Zorlu

Chairman

(1944 - Denizli) Ahmet Zorlu began his
career in a family-owned textile business. He
set up his first company, Korteks, in 1976.
In the years that followed, he continued to
undertake new investments in the textile
industry and founded Zorlu Holding in 1990.
Ahmet Zorlu purchased the rights to the
Vestel trademark in 1994, He is currently
the chairman of Zorlu Group consisting of
57 companies active in electronics, white
goods, textiles, energy and property sectors.

2 Prof. Dr. Ekrem Pakdemirli

Board Member

(1939 - Izmir) Prof Ekrem Pakdemirli has
served as transportation minister (1987-89),
finance minister (1989-90), and deputy prime
minister (1991). He is currently a member
of the faculties of Bilkent, Baskent, and

Ege universities and has previously served
as deputy rector of Dokuz Eylul University
and as foreign trade undersecretary. He is
the author of ten books and more than a
hundred published articles.

3 Olgun Zorlu

Board Member

(1965 - Trabzon) Having graduated from
university in the UK, Olgun Zorlu began
his career in 1986 and gained managerial
experience in the Zorlu Group's textiles
companies. He started to serve as a Board
Member for Zorlu Holding in 1998. In
addition to being a member of the Vestel
White Goods Board of Directors, Mr. Zorlu
also serves on the boards of Zorlu Holding
and other group companies.

4 Yilmaz Argliden

Board Member

(19568 - Eskisehir) Dr. Yilmaz Argtden is

a leading strategist, advisor, and board
member of major public and private
institutions, and NGOs. He is the Chairman
of ARGE Consulting, a leading management
consulting firm in Turkey. He is also the
Chairman of Rothschild investment bank

in Turkey; an Adj. Professor of Business
Strategy at the Bogazici University and the
MBA program of the Ko¢ University; an
author of numerous books and a columnist
focusing on business and strategy issues.
He is a recipient of numerous leadership,
distinguished citizenship and career awards,
and was selected as a Global Leader

for Tomorrow, by the World Economic
Forum for his commitment to improve the
state of the world. He is also the National
Representative of UN initiated Global
Compact network.

5 Omer Yiingdil

Board Member and Chairman of the
Executive Committee

(1955 - izmir) Omer Yiingill graduated
from Bogazici University (Department of
Mechanical Engineering) in 1978. He
joined the Zorlu Group in 1997 as head
of the Executive Committee responsible
for white goods. On 3 January 2000 his
responsibilities were expanded to include
all of the Group's production activities. Mr.
YUngul is currently chairman of the Vestel
Executive Committee.

6 Enis Turan Erdogan

Board Member and Member of Executive
Committee

(1955 - Mersin) Enis Turan Erdogan
graduated from Istanbul Technical University
(Department of Mechanical Engineering) in
1976 and completed a master’s degree in
production management at Brunel University
(England) in 1980. After serving in positions
for a number of firms in Turkey, he joined
the Vestel Group as managing director of
Vestel Foreign Trade in 1988. Since 1997,
Mr. Erdogan has also been a member of the
Vestel Executive Committee.

7 Cem Koksal

Board Member and Member of Executive
Committee

(1967 - Ankara) Cem Koksal graduated
from Bogazici University (Department of
Mechanical Engineering) in 1988 and
received his master's degree from Bilkent
University in 1990. He served in various
positions in the banking industry between
1990 and 2001, becoming assistant general
manager of DenizBank in 1997. Mr. Kdksal
joined Vestel in 2002 as a vice chairman
responsible for finance and he has the same
responsibility as a member of the Executive
Committee.
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An interview with Vestel Group of Companies Executive Committee
Member Responsible for White Goods

What sort of year was it for Vestel White Goods in main
outline?

Like the other companies in the Vestel Group, Vestel White
Goods entered 2009 with the advantage of having previously
readied itself for the crisis conditions that it knew were in

the offing. Recognizing that the downturn was going to
become even more severe, in the third quarter of 2008 Vestel
reviewed and restructured the production and management
processes, organizational elements, and product lines of the
companies in its own Group and it took measures to make
Vestel more resilient. At every stage of this, the fundamental
considerations were being mindful of productivity and
achieving effective cost management.
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Low raw material prices, strong supplier base
and the advantages we have in procurement
supported our policies.

In Europe, which is our main export market,
the demand for products in the lower price
segments remained somewhat livelier. That,
combined with the logistical advantages
arising from our own proximity to the
European market, gave Vestel a competitive
edge.

Cuts in special consumption tax (SCT)

rates in 2009 that were made to stimulate
the market nourished sales across the
sector, the sector sales gained additional
momentum when the duration of the cut
was extended in white goods sector. These
measures had the effect of giving the sector
a six-month breathing spell. In addition to
the SCT cut, Vestel also concentrated on
consumer-focused campaigns. Recognizing
that point-of-sale consumer service plays a
crucial role in shaping brand choices, an
ongoing effort has been made to improve
the service quality provided by dealers,

As a result of these developments, Vestel
White Goods succeeded in maintaining

its unit-based production and sales figures
close to the previous year's levels despite
very fragile market conditions in Europe and
weak consumer demand at home. From
the standpoint of profitability, our Company
performed more strongly in terms of profit
and it made its net profit three times bigger
compared to that of the previous year.

To what factors do you attribute that
profitability?

Despite depressed demand in Europe, our
primary export market, price levels remained
close to those of the previous year. A weaker
Turkish lira also worked to our advantage as
a net exporter. At the same time, because
of the agreements that we have entered to
with the sector’s giant firms as an original
equipment & design manufacturer (OEM/
ODM), we are concentrating more of our
attentions on appliances that offer relatively
higher value added. For example we've
begun moving away from exporting small
refrigerators in favor of bigger ones, whose
added value is greater. This strategy not
only increases the productivity of our
manufacturing processes but also has a
positive impact on our profitability as well,

What can you tell us about market trends
and Vestel White Goods’ strategies?
Although there were signals of impending
recovery in the last quarter of 2009, |
believe it will take some time before we see
any effects of that on demand and sales

in our sector. This is especially because
the lingering effects of the crisis have still
not entirely gone away in Europe, which

is still our major export market. That said,
the demand for products in the lower price
segments remains somewhat livelier. That,
combined with the logistical advantages
arising from their proximity to European
market, gives Turkish firms a competitive
edge.

In addition to these advantages Vestel
White Goods has another-and not easily
assailable one-as it confronts Far Eastern
competition: its strong R&D and technology
competencies. Our Company continues

to move forward with the strength and
confidence arising from its position as the
leading company providing OEM/ODM
services exclusively for Europe’s A Brand
manufacturers. We remain as committed
as ever to defending and advancing our
position as one of the world’s biggest white
goods producers.

At the same time, we are also implementing
strategies to increase our market shares in
Turkey, the Middle East, CIS countries, and
parts of North Africa, where we continue

to grow stronger with our Vestel and Regal
brands. | believe that we will begin reaping
the benefits of these efforts in 2010 and the
years that follow.

What is Vestel’s position in the wave of
design and technology innovation that is
sweeping through the sector at this time?
As Vestel, we have always kept a close look
at new consumer trends in white goods and
focused our attention on innovative products
that bring different features together. The
ability to come up with an ideal blend of
design and technology is crucially important
to this effort. Our approach to innovation is
concentrated on three issues: customizing,
making life easier, and contributing to
ecological balance.

Vestel White Goods
succeeded in maintaining
its unit-based production
and sales figures close to
the previous year’s levels
despite very fragile market

conditions in Europe and
weak consumer demand at

home.



Vestel White Goods
P/18 Annual Report 2009

An interview with Vestel Group of Companies Executive Committee Member Responsible for White Goods

A|ready hoIding two The Maestro refrigerator which we
previous Turkish Patent introduced to the market and which
Institute awards in the incorporates an MP3 player and voice

« ) “ message recording features is currently the
Golden Patent” and “Patent most advanced example of what | mean by

Championship League” “customization”. At the same time, products
categories, in 2009 Vestel that we design taking local considerations
White Goods increased that into account also allow us to distinguish
number to three by placing ourselves in terms of such customization.

. : ’ For example the cookers that we export to
second in the Institute’s Israel incorporate a “Sabbath” function that

[11 H ”
Reg|3tered Patents . prevents them from operating (or allows
category among companies them to operate only at minimum energy

with the greatest number of levels) on Saturdays. For some South
patent registrations to their American markets we produce washing
name. machines without a 90° program. For

the Russian market we produce washing
machines with shallower drums as well

as refrigerators which are assembled and
shipped according to the climates of the
countries to which they're being exported.

In 2008 we introduced the “Ecowash”
technology which we developed for our
dishwashers and which makes highly
efficient use of water. We followed that up

in 2009 with “Twindet”, a technology which
we developed for our washing machines
and which not only makes life easier but also

Our philosophy of making
efficient use of energy and
natural resources doesn’t
just apply to our products:
we make sure that our
production facilities do

as well.

saves time, conserves energy and water, and
has environmental benefits as well,

What | want to reiterate here is that
ergonomic, user-friendly, and elegant
designs boost the value added of products
as well. Our design competencies are
confirmed by the awards that we've won.

In the “Design Turkey” competition jointly
organized by the Professional Association

of Industrial Designers, Vestel White Goods
received two “Good Design” awards in 2008.
In 2010 the Company increased the number
of such awards to six with the addition of
four in the “product design” category that
were granted for its Aramides and Lissotis
washing machines in the IF Design Forum
and Red Dot Product Design Award
competitions in Germany.

To sum up, the combination of our
boundless R&D and innovative strengths
together with our ability to transform them
into products demonstrates one of Vestel's
greatest advantages. Our R&D investments
will continue without letup in our efforts to
develop innovative and high value added
products that address the changing needs of
white goods consumers.
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The importance you give to R&D is shown
by your patent awards, isn’t it?

We're extremely productive in the area of
patents and this is confirmed by the awards
that we've received in the last three years.

In the more than a decade between the
Company's founding and the end of 2009:

* We submitted 176 patent/utility model
applications of which 72 have been
registered.

* We submitted 71 industrial design
applications of which 49 have been
registered.

The applications that have not yet received
registration are still being processed.

Already holding two previous Turkish Patent
Institute awards in the “Golden Patent” and
‘Patent Championship League” categories,
in 2009 Vestel White Goods increased that
number to three by placing second in the
Institute’s “Registered Patents” category
among companies with the greatest number

of patent registrations to their name.

Can we expand a bit on Vestel White
Goods’ environmental awareness?

Like all the other members of the Vestel
Group of Companies, Vestel White Goods
regards social and environmental awareness
not as a marketing ploy but rather as an
element of its social responsibility. For this
reason, nearly 90% of our product line
consists of environment-friendly class A
and class A+ products. As Vestel we make
every possible effort to manufacture white
goods that have the smallest environmental
footprints possible during both production
and use.

For example we have not been using lead-
based solders in any of our appliances’
electronic cards and electrical components
for many years. None of the refrigerants used
in our refrigerators or the other gases used in
our production processes are detrimental to
the ozone layer.

Our philosophy of making efficient use of
energy and natural resources doesn't just
apply to our products: we make sure that
our production facilities do so as well. In
addition to projects related to compressed
air, cooling water, and office and factory
climate control whose aim is to use energy

more productively, we also engage in efforts
to reduce our electricity costs as well. Our
on-the-job training activities include energy-
efficiency components. Our factories are all
equipped with new technologies and for that
reason they use less electricity and natural
resources than plants that make use of
old-fashioned technologies do. In all of this,
our goal is to help prevent global warming
and reduce our carbon emissions while
continuing to do business.

Is there a personal message that you’d
like to pass on to your stakeholders?

As a transition year, 2010 is going to be

no less difficult than 2009 was. But with its
product line reflecting global preferences
and supported by R&D muscle, with its
strong collaborative relationships, and with
its superior export competencies, Vestel
White Goods will remain success and
performance-focused. The unstinting efforts
of all of our personnel and management and
our customers’ confidence and loyalty have
always been the prime determinants of our
success. | therefore take this opportunity to
express my thanks to all of our stakeholders
along with my sincerest and best wishes.

With a product line
reflecting global preferences
and supported by R&D
muscle, with its strong
collaborative relationships,
and with its superior export
competencies, Vestel White

Goods will remain success
and performance-focused.
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1 Omer Yiingiil

Chairman of the Executive Committee
(1955 - Izmir) Omer Y(inglil graduated
from Bogazici University (Department of
Mechanical Engineering) in 1978. He
joined the Zorlu Group in 1997 as the head
of the Executive Committee responsible
for white goods. On 3 January 2000 his
responsibilities were expanded to include
all of the Group’s production activities. Mr.
YUngul is currently chairman of the Vestel
Executive Committee.

2 Enis Turan Erdogan

Executive Committee Member

(1955 - Mersin) Enis Turan Erdogan
graduated from Istanbul Technical University
(Department of Mechanical Engineering) in
1976 and completed a master's degree in
production management at Brunel University
(England) in 1980. After serving in positions
for a number of firms in Turkey, he joined
the Vestel Group as managing director of
Vestel Foreign Trade in 1988. Since 1997,
Mr. Erdogan has also been a member of the
Vestel Executive Committee responsible for
global trade and OEM sales.

3 ihsaner Alkim

Executive Committee Member

(1954 - Kircaali) ihsaner Alkim graduated
from Istanbul Technical University
(Department of Electronics and
Communications Engineering) in 1977. After
serving in various positions in the electronics
and communications sectors, he joined
Vestel in 1988 and since then has been
undertaking duties in matters related to R&D
save for a four-year period in 1998-2002.

Mr. Alkim rejoined Vestel in the latter year
and is a member of the Executive Committee
responsible for electronics R&D.

4 Cem Koksal

Executive Committee Member

(1967 - Ankara) Cem Kdksal graduated

from Bogazici University (Department of
Mechanical Engineering) in 1988 and
received his master's degree from Bilkent
University in 1990. He served in various
positions in the banking industry between
1990 and 2001, becoming assistant general
manager of DenizBank in 1997, Mr. Koksal
joined Vestel in 2002 as a vice chairman
responsible for finance and he has the same
responsibility as a member of the Executive
Committee.

5 Levent Hatay

Executive Committee Member

(1963 - Oklahoma) Levent Hatay graduated
from the Department of Electronics
Engineering at Dallas Southern Methodist
University in 1984 and went on to
complete a Master's degree in Engineering
Management, before gaining a Ph.